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THE KYOTO PROTOCOL brings together the nations of the world 
in accepting that the human race is in danger of causing a second 
cataclysmic climatic change. National and international agreements 
are focussed towards reducing its impact, with the US now backing 
a shift to new transport technologies and environmentally friendly 
fuels. Road transport is a major contributor to the UK’s CO2 
emissions, making up around 25% of their total, and a substantial 
reduction in vehicle emissions is sought by 2012. Two key strategy 
documents - the Powering Future Vehicles Strategy and the Energy 
White Paper - point to renewable hydrogen and biofuels as the two 
most prominent options for an ultra-low carbon transport economy. 

The barriers that prevent uptake of low and zero carbon transport 
technologies are being removed. While the government, vehicle 
manufacturers and fuel producers respond to the need for change, 
green fuel cost advantages, congestion charge exemption and 
vehicle excise duty are now sound economic reasons why transport 
managers should go green - sooner rather than later. Public 
awareness of hybrid technologies is increasing. Vehicles powered 
by fuel cell technology are currently being pioneered by Ford, 
GM, Honda, Toyota, Peugeot-Citroen and Daimler-Chrysler. Fuel 
Duty incentives introduced over the last few years have caused 

the use of biofuels to grow to nearly 10 million 
litres per month, available from over 200 filling 
stations across the country. Natural Gas (CNG/
LNG) use in fleets is at an all time high, while 
Liquefied Petroleum Gas (LPG) filling stations 
in the UK currently number nearly 1500. 

Fleets are recognised as the key drivers of 
infrastructure and vehicle development, and 
therefore play a vital role in raising awareness 
of green fuel and vehicle technologies. The 
provision of a regular information source 
for transport and fleet managers is essential 
to increase environmental and product 
knowledge, and to assist in making informed 
decisions on the latest vehicles, fuels and 
technologies that reduce carbon emissions. 
GreenFleet®, along with its website at 
greenfleet.net, will occupy this role. 

The race is on. Vehicles, their engines and the fuels that power them are 
changing now. Let GreenFleet® put your message into the public domain

Market
Change through innovation is inevitable and is happening now

Profile  AB  Home

- THE ONLY FLEET PUBLICATION DEDICATED TO PROMOTING A CLEANER ENVIRONMENT



Profile
GreenFleet® puts the green into fleet management

Distribution  AB  Market

THE ONLY MAGAZINE dedicated to fleet environmental 
issues and solutions was relaunched in September 2005. 
Published by Public Sector Information, GreenFleet® 
magazine brings all the latest green transport news, 
features and interviews with fleet managers across the 
country, as well as show previews and road test reviews. 
Regular contributors to GreenFleet® include experts in fleet 
management, transport technology and environmental 
policy. The magazines’ editorial content will provide readers 
with an insight into how the transport industry is coping 
with the worldwide demand to reduce carbon emissions, 
and how fleet managers and operators across the UK and 
Europe are taking advantage of developments in fuel, 
finance, software and telecommunications to make their 
green fleets run on time and within budgetary requirements, 
from small concerns operating 20 vehicles through to 
multinational companies with fleets across the globe.

For further information on editorial content within 
GreenFleet®, or if your organisation would like to
submit material for consideration, contact: Angela 
Pisanu, Editor, via email - angela.pisanu@psigroupltd.
co.uk GreenFleet® is published bi-monthly - make sure
you get your copy.

- THE ONLY FLEET PUBLICATION DEDICATED TO PROMOTING A CLEANER ENVIRONMENT

Road Test
Each issue, GreenFleet® magazine will 
feature road tests of green vehicles.
Each test will feature OTR 
price, max power, 0-60mph, 
top speed, combined MPG and 
details on CO2 emissions etc.

Fuel Focus
Fuel Focus will look at 
developments in green fuel 
technology, along with budgetary 
and procurement issues.

REGULAR FEATURES WILL INCLUDE...
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ROAD TEST Written by Angela Pisanu

he refreshed Mazda6 was 

released this Spring with 

better looks, fuel economy 

and lower emissions – making it 

stand out amongst the competition. 

Its striking and sleek appearance, 

strong performance and endless 

mod-cons gives it a premium 

market feel that turns heads. It is 

therefore surprising that the range-

topping 2.2D Sport 180ps that I 

drove is a modest £23,185.52

 While on paper, power has reduced 

5ps since its predecessor, thanks to 

modifications to the turbocharger, 

Mazda have skillfully kept performance 

as strong as ever, with the added 

benefit of reducing CO2 emissions 

from 149g/km to 142g/km. The fuel 

economy figure of 52.3mpg (combined) 

is good and realistic as I achieved 

52.2mpg on a 50 mile round trip. 

GENEROUS EQUIPMENT

The cabin is spacious and comfortable 

and has all those wish-list gadgets 

that make driving as enjoyable and 

comfortable as possible. These include 

heated seats, cruise control, Bluetooth, 

hill hold assist, and parking sensors, 

to name just a few. What strikes me 

about Mazda is their generosity when 

it comes to the equipment fitted as 

standard, while other manufacturers 

have such gadgets as costly extras.

 In terms of safety, Mazda has all bases 

covered, with an extensive list of safety 

features including Dynamic Stability 

Control, Traction Control, Emergency 

Stop Signalling, and numerous airbags. 

 The acceleration is excellent, sprinting 

effortlessly to 0-62mph in 8.7 seconds. 

For a large car, the Mazda6 feel quite 

light to drive, but at the same time 

it feels sturdy and confident at high 

speeds, with good handling and 

response, and little road noise. 

 The reduction in CO2 also has the 

added benefit of knocking the 2.2D 

Sport down a BIK band, which is 

good news for company drivers.

 Looking across the range, it’s worth 

noting that the CO2 emissions level goes 

down as low as 138g/km for the entry-

level 2.2 diesel, putting it in the 19 per 

cent company car tax bracket in 2010/11.

T

ROAD TEST
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Reduced CO2, improved looks and generous equipment makes 

the revamped Mazda6 a serious contender in the upper-medium 

car segment. Angela Pisanu takes the 2.2D Sport for test drive

A confident
performer

Mazda6 2.2D Sport 

Model price range: from £17,428

Engine 2.2 D Sport 180ps 

MPG 52.3 mpg (combined)

CO2 g/km 142g/km

RFL          
F

P11d 
£23,005

BIK 
20%

0-62mph 8.7 seconds

All figures quoted were correct at the time of going to press. Please visit 

www.mazda.co.uk for more information quoting GreenFleet®   

MAZDA6 2.2D Sport

ROAD TEST
MINI Countryman

ROAD TEST

he MINI Countryman is 

instantly recognisable as a 

MINI, but at the same time 

it is distinctly different. It’s longer, 

wider and taller, and for the first time, 

it has four wide-opening doors and 

passenger capacity for five adults. 

It is also the first MINI to offer four-

wheel drive on two of its models.

 It’s a thrilling ride that puts a 

smile on your face. But it is also 

practical and spacious which 

will make it more appealing to a 

broader market, including fleets.

FOUR-WHEEL DRIVE

I test drove the high-spec petrol MINI 

Cooper S ALL4 Countryman, which is 

one of the options that has four wheel 

drive. Cleverly, the four-wheel drive is 

not active all the time, but when a slip 

is detected on the front wheels, or if 

the car is being driven enthusiastically, 

an electro-magnetic clutch, located 

on the rear axle, engages drive to 

the rear wheels to improve traction. 

This makes the car safe to go off the 

beaten track. And the fact that the 

four-wheel drive is not active all the 

time is better for fuel economy.

 The CO2 emission level on the Cooper 

S All4 Countryman is 157g/km, while 

for the Cooper D All4, CO2 emissions 

go down to 129g/km, making it 

the cleanest 4x4 in its class. For the 

standard front-wheel drive derivatives, 

carbon emissions go as low as 115g/

km for the One D and Cooper D, 

which will be popular with fleets. 

GREEN TECHNOLOGY

The Countryman has many features to 

make it greener. These include Brake 

Energy Regeneration, which recycles 

wasted energy during braking to charge 

the battery, and auto start/stop which 

cuts out the engine when at a standstill. 

Meanwhile, a Shift Point Display 

advises the driver of the optimum gear 

to encourage fuel efficient driving.

 The interior is fun and quirky. The 

trademark central speedometer lights 

up in a fun, muted orange colour 

and gives the interior a retro feel. 

 When ordered with a 

four seat configuration, 

as mine was, a metal 

rail runs from the front 

to the rear and can be 

equipped with various 

accessories such as a cup holder, 

glasses case, and mobile phone case, 

which can slide up and down easily. 

This metal rail is underlit with a cool 

blue light, adding to the funky, stylish 

look and ambience.  When the Mini is 

ordered as standard with the rear bench 

seat, the centre rail stops between 

the driver and passenger seats.

 The boot space of 350 litres is more 

than double that of the Hatch and 90 

litres more than Clubman offers. 

 The Cooper S model is an extremely 

punchy drive, sprinting from 0-62 

in 7.9 seconds thanks to the twin-

scroll turbocharger and direct fuel 

injection. The model I drove cost 

£22,030, £1,220 more than the 

standard Cooper S because of the 

four-wheel drive capability. But it is 

worth noting that the range starts 

from £16,000 for the Mini One.

T

Distinctly MINI, 
decisively different
As the first four-door MINI, the Countryman is a fun and 

exhilarating drive with new levels of space and practicality

All figures quoted were correct at the time of going to press. Please visit 

www.mini.co.uk for more information quoting GreenFleet®   

MINI Cooper S 

ALL4 Countryman

Model price range: from £16,000

Engine 
1.6 

MPG 42.2 mpg (combined)

CO2 g/km 157g/km

RFL          
G

P11d 
£21,820

BIK 
20%

0-62mph 7.9 seconds

    Looking across the range, it’s worth noting that 

the CO2 emissions level goes down as low as 138g/km

for the entry-level 2.2 diesel, putting it in the 

19 per cent company car tax bracket in 2010/11
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PARIS MOTOR SHOW

released. But for night driving, a scent to stimulate driver vigilance is released.  It also has a toxicity sensor which monitors air quality and closes the air vents to trap harmful substances so that cabin air stays clean at all times.A smart climate control system will adjust the humidity level inside the car so that you don’t get the usual skin drying effect from conventional air conditioning. All these ‘spa’ features, as uncoventional as they are, could be a God-send for those who do long journeys, and could be the start of something wonderful in the motoring world. After all, it shouldn’t just be the outside environment we look after.

RENAULT TWIZY
Renault also chose the 2010 Paris Motor Show to unveil the definitive version of its 

Twizy, the manufacturer’s innovative answer to urban motoring. It resembles a conventional car in that it has four wheels, a steering wheel and pedals. But its bodywork is open on either side to give it that scooter feel, while the roof will keep the elements out and makes it safer. And because of the protected bodywork, occupants do not have to wear protective gear, such as a crash helmet or protective clothing. The Twizy has space for two occupants sitting one behind the other. It is an all-electric vehicle with a range of 60 

miles and can be fully charged in three-and-a-half hours.   It is scheduled for release in the UK in early 2012. 

MINI SCOOTER E CONCEPT
The MINI Scooter E Concept was unveiled at the 2010 Paris Motor Show. It combines that comforting MINI feeling but in two-wheel electric form. It is driven by an electric motor integrated in the rear wheel and is fed by a compact lithium-ion battery. The charging cable is integrated on a spindle at the rear of the scooter, where it can be pulled out and plugged into the mains. The battery can be charged at any conventional power socket.  It has striking features immediately identifiable 

with the MINI brand, such as chrome features, the circular instrument panel with wraparound speedometer and the visually accentuated indicators in classic MINI style.

 ŠKODA OCTAVIA GREEN E LINE
Škoda used the Paris Motor Show to unveil its first electric concept car, the Škoda Octavia Green E Line.  It’s a strong, good looking car which uses a pearly white paint to demonstrate its ‘purity’. This whiteness contrasts stylishly with the black trim of the window and darkened sunroof. The electric Octavia Green E Line has a range of 87 miles, which is plenty for urban driving. When connected to the ordinary 230 V grid, recharging takes about eight hours, but if plugged into a 400 V electrical current the Octavia Green E Line can be fully recharged to 

PARIS MOTOR SHOW
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issan used this year’s Paris Motor Show to premier its Townpod concept, a quirky looking all-electric vehicle that has been designed to offer drivers plenty of flexibility so they can tailor it to their exact needs. Or to put it in Nissan’s words: “This genre-busting vehicle mixes the comfort and style of a passenger car with the businesslike utility of a commercial vehicle.” The Townpod achieves this by incorporating both elements from a car and a van. It’s split rear doors are on 

innovative hinges that allow them to slide, then open in confined spaces and then fold to the side of the car so as not to obstruct passing traffic or pedestrians. The ultra-slim design of the seats means that the rear bench can fold and slide right into the back of the front seats, freeing the entire back space to carry bulky cargo.  The Townpod uses the same zero-emission technology found in the Nissan LEAF. Charging points are hidden behind an automatically retracting cover at the front of the car. 

RENAULT ZOE
Renault showcased its Zoe concept, a clio-sized electric vehicle scheduled for 2012.  The electric motor has a 100 mile range and is said to take between six and eight hours to charge. It’s a pleasant looking car, with fluid lines creating a smooth, rounded shame decorated with the occasional futuristic feature.  The car has some enticing features, not necessarily associated with conventional motoring but that will make driving all the more pleasurable. This includes a scent diffuser which releases different scents depending on the needs of the moment. For example, if driving is not demanding, a relaxing fragrance will be 

N

For the green enthusiasts amongst the crowds, this year’s Paris 
Motor Show did not disappoint with an exciting display of the 
latest green vehicles and concept cars spanning the show floor

Highlights from Paris 2010
its normal range within four hours. Other green features include regenerative braking and solar panels in the sun roof. Before this car becomes commercially available, Skoda will conduct a trial next year to understand the practicality, reliability and safety of electric vehicles to help aid its development. 

HONDA JAZZ HYBRID
The hybrid version of Honda Jazz made its debut at the Paris Motor Show.  The petrol-electric Jazz features the same IMA system as in the Insight and CR-Z hybrids. With emissions predicted to be 104 g/km of CO2 it has the lowest CO2 output of any automatic car in the B-segment.  Visually, the hybrid is distinguished from the current Jazz range with revised headlights, clear rear lights, new front grille, restyled bumpers and a

chrome tailgate. It will be available in a range of colours as well as a new bespoke lime green colour. The dashboard includes a version of Honda’s ‘Eco Assist’ function, which uses the ambient lighting of the speedometer to advise the driver on how fuel efficiently they are driving. The hybrid version of Jazz will go on sale in the UK in early 2011.

Renault chose the 2010 Paris Motor Show to unveil the definitive version of its Twizy, the manufacturer’s innovative answer to urban motoring



Distribution
Rates & Contacts  AB  Profile

GreenFleet® reaches over 5000 people that matter

GREENFLEET® will be distributed to 5200 named 
readers every month. A growing percentage 
of this circulation is requested, plus additional 
distribution at the trade shows and conferences 
will ensure that your message is seen by those 
that matter in environmental transport.

n 1337 Fleet Management

n 1065 Transport Management

n 624 EnvironmentalManagement

n 469 Procurement

n 332 Finance Director/Manager

n 267 Senior Management

n 227 Other

n 224 Sales/Marketing

n 223 Administration

n 121 Human Resources

- THE ONLY FLEET PUBLICATION DEDICATED TO PROMOTING A CLEANER ENVIRONMENT

SECTOR AMOUNT

Government/Health/Education 1439

Construction 1074

Manufacturing 370

Catering 302

Transport & Communications 621

Finance/Business Services 314

Wholesale/Retail 243

Engineering/Engineering Trades 242

Distribution 227

Utilities 143

Leisure 121

All information correct at time of going 
to press. Circulation breakdowns and 
requested reader figures are currently 

under review and are subject to change



Rates & Contacts
Technical Specification  AB  Distribution

GreenFleet® provides a mixed media presence in a unique market
GREENFLEET'S targeted distribution puts advertisers directly in touch with their market. 
Each display advertiser is also included on GreenFleet.net - the magazine's accompanying 
website. Visitors can browse or search for products through keywords or through its product 
search pages. GreenFleet® and GreenFleet.net combine to offer mixed media campaigns 
that reach decision makers in environmental transport and fleet management.

DON’T FORGET TO VISIT GREENFLEET.NET FOR UP TO DATE INFORMATION ON GREEN FLEET MANAGEMENT

Special Discounts - Between 25 and 30% reductions for series bookings

Agency Commission - 10% to recognised agencies

Sponsorship Packages
Premium sponsorship packages from £10,499. Section sponsorship packages from 

£5,499 Web advertising packages start at £499. Full details on request.

POSITION RATE

Inside Front Cover £3,059

Double Page Spread £4,705

Full Page £2,935

Half Page £1,995

Product Finder listing £470

Editorial
Editor Angela Pisanu
angela.pisanu@psigroupltd.co.uk

Production Editor Karl O’Sullivan
karl@psp-media.co.uk

Production Controller Reiss Malone
production@greenfleet.net

Advertising
Publisher Jade Fisher
Tel: 0208 532 5734
jade.fisher@psigroupltd.co.uk

Account Manager Martin Freedman
Tel: 0208 532 5723
martin.freedman@psigroupltd.co.uk

MEMBERS OF THE PERIODICAL 
PUBLISHERS ASSOCIATION

Published by
PUBLIC SECTOR INFORMATION LIMITED, 226 High Rd, Loughton, Essex IG10 IET. 
Tel: 0208 532 0055 
Fax: 0208 532 0066 
E-mail: info@psigroupltd.co.uk
Web: www.psi-media.co.uk



Technical Specification
Cover  AB  Rates & Contacts

COPY REQUIREMENTS
Mac Files Apple Mac compatible supplied, on CD or DVD with cromalin or similar.

File format We accept Quark Xpress with all associated picture and font files. 
pdf files are also accepted providing they are saved at 300 dpi and fonts have 
been embedded.

Fonts All fonts, both screen and printer, must also be supplied. If the correct fonts are not 
supplied an alternative may be substituted.

Picture files These should be TIFF, EPS or JPG, saved at 300dpi with necessary fonts 
embedded or converted to outlines. 

Colours All colours should be CMYK, not RGB. All RGB colours will be converted to 
CMYK. Pantone colours must be specified. Please note that no liability will be taken for 
unsatisfactory printing results from client supplied files ie, trapping, RGB files.

DESIGN ASSISTANCE
We can assist with your advert from complete design to amending existing 
copy. Just supply us with all the components that you would like us to feature 
on your advertisement.

EMAILING COPY
production@greenfleet.net

QUESTIONS?
Please telephone the production department on: 020 8532 5710

1/2 Page horizontal 
178 x 125mm

1/2 Page horizontal 178mm x 125mm
(no bleed required)

Full Page bleed 220mm x 307mm
Trim 210mm x 297mm

Double page spread bleed 430 x 307mm
Trim 420 x 297mm


